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Textile & Fashion Industry: 
A look to the past; cradle of contemporary Europe

Textile: Key in the industrial revolution

• Large-scale industrial production (Uk-

Europe)

• Commercial trade growth as a result of 

industrial revolution

• Development of the bourgeoisie, the 

proletariat and trade union movements 

and rights..

• Development of new ideologies and 

social and political movements

• Growth of cities

• …

“The textile industry has been a key player in the social and economic 

development of Europe over the last 300 years”



“Fashion is not something that only exists in dresses. 

Fashion is in the sky, in the streets. Fashion has to do 

with ideas, with the way we live, with what is 

happening” Coco Chanel.

Textile & Fashion Industry: 
A look to the past; cradle 
of contemporary Europe



Key Figures

162 Billions € (annual Turnover)

160 Thousand companies

1,5 Millions workers

61 Billions exports

Source: Euratex

Textile & Clothing 
sector in Europe



Size of companies

88% Micro (0-9 employees)

11% Small & Medium (10 -240 employees)

0,2% Large Companies (+250 employees)

Source: Euratex
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Cluster distribution

	 29	

and act ive in Innovat ive Tex t iles partnership are shown in orange and red out line, 

respect ively. 

 

Source: M. Matusiak and W. Kisiała (based on Eurostat  data) 

Looking at  the specializat ions of  the lead regions (according to their RIS3 strategies) 

– Valencia and North East Romania represent dif ferent  features. In Valencia, tex t ile 

product ion const itutes a part  of  innovat ive product  priority ax is, where the main 

lines of act ion are internat ionalisat ion, mass customizat ion, sustainability, ef f iciency 

and innovat ive market ing models. Home tex t iles, its specializat ion that  creates 

synergies with another important sector in the region – furniture product ion is 

placed within the Habitat  ax is, where intervent ion will be concentrated on advanced 

materials, products and processes and collaborat ive innovat ion processes. 

For North East  Romania, the tex t i le and clothing sector is one of 4 key sectors, with 

almost 900 companies concentrat ing on low value added product ion of  fabrics and 

clothing. The planned development of smart  specializat ion should lead towards 

technical tex t i les, although during entrepreneurial discovery process, the following 

other challenges have been ident if ied: 

· Innovat ive materials, advanced biomaterials, smart  tex t iles for medicine, 

· Circular economy, cult ivat ion and exploitat ion of  natural f ibres, eco materials, 

wool processing, 

· High tech processes & applicat ions Indust ry 4.0 – smart  factoring, 

· New business models – digital fashion, digital tex t iles print ing. 

Specializat ions of the partners (according to their RIS3 strategies and explanat ions 

provided in the mini- survey) are shown in the table below. Possible matches are 



Issues to be considered

70% women and    65 % more than 50 years old



Destination Markets

65% It is linked to 

clothing and fashion

16% It is linked to 

Technical & Industrial 

Textiles



Fashion consumption in Europe

447.600 million euro in EU

“Fashion is one of the main consumer 

goods in Europe, an engine of industrial 

and economic activity and a lever for future 

growth”



Export dynamism in the textile and clothing sector



Looking to the future
Textile & Clothing value Chain

Sustainability and digitization are the main drivers of the 

value chain transformation in the coming years




